Al Across the Digital Ad Campalign Journey

PLANNING

LIVE CAMPAIGNS

POST-CAMPAIGN

a a ight

-
Refine targeting and creative before Real-time performance refinement with Faster, cleaner reporting to inform
deploying media dollars. built-in brand and budget protection. future strategy.

2, Deterministic Modeling: @ Conversion Optimization: . Automated Data Cleaning:
Al-generated insights to enable precision Continuously adjust targeting to maximize campaign ’ Instantly fix duplicate or dirty data,
targeting. conversion rates. saving hours of manual scrubbing.
Synthetic Persona Testing: 7+ Dynamic Creative Optimization: = Automated Reporting:

- Test campaign drafts against Al personas to Adjust creative in real-time based on user segment & Accelerate final campaign summaries
predict optimal messaging. daypart. and performance insights.

Scenario Modeling: Contextual Avoidance: Natural Language Query:

9" Run "What if" simulations across varying Scan ad placements to avoid unsafe or off-brand content. = Type questions in plain English rather
budget and targeting set-ups. than using complex formulas.

4 Anomalous Spend Detection:
Real-time performance alerts triggered by sudden
market bidding volatility.
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Building Better Targeting, Creative, Insights, and Outcomes — A ADADAPTED
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